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is the middle class. On the other
hand, the same study asserted that
higher-end brands, characterised

by craftsmanship, heritage and
elitism would remain resilient

— characteristics which are prevalent
in the Ong Radio brand and the global
brands we represent.

I believe the resilience of these
higher-end brands signals an
evolution in the purchasing criteria
of the luxury segment in Asia. Luxury
has perhaps shifted from the joy of
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They can expect to see more of such
engagements with our continued
investments in our premium brand
experience and the addition of several
high-end brands to our stable of
prestigious brands.

In the next five years, we foresee
demand for our ultra-luxury offerings
to rise as more elites recognise that
it is through the mastery of such
fine-designed home entertainment
and lifestyle technologies that dream
homes come alive. 2









